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The Group in numbers
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Colussi and sustainable
development

The Colussi Group is an Italian company operating in the food sector. Since

the time of our progenitor Giacomo Colussi, back in 1791, the Colussi family

has handed down its know-how and search for excellence generation after
generation.

Over the years, Colussi has decided to make its contribution to sustainable
development by choosing the path of innovation.

It conceives innovation as a strategic vision to address fundamental issues
such as the environment, technological and digital efficiency, food and work.
Among the results of this approach is the creation and management of local
agricultural supply chains that ensure the quality of the raw materials, and
the experimentation with sustainable agronomic solutions, exclusive use of
electricity from renewable sources in the production facilities, development
of innovative packaging, continuous innovation of products to improve their
nutritional intake and promotion of a healthy lifestyle.
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VISION

Spreading excellent nutrition around the world by promoting a sustainable
model through innovation and Italian know-how, to improve people's quality
of life.

MISSION

We sell and develop food products that are symbols of Italian know-how
and continuous innovation: bakery products, pasta, and chocolate. We are
committed with passion and dedication to ensuring quality and excellence,
responding proactively to consumer needs, and promoting a sustainable
food model, all inspired by the values transmitted over the generations of
our business operations. We pursue a strategy based on our skills and values
aimed at increasing our international footprint.
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Sustainable Development Goals Topics Sustainable Development Goals
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Topics Sustainable Development Goals Topics

INTEGRITY IN THE
CREATION OF VALUE

Sustainable Development Goals

.
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