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The Group in 
numbers

428 Million euros
economic value

generated globally

Products sold in 

80
countries worldwide

11
production facilities

worldwide

49,4 million euros
EBITDA

10
Main

brands

More than 

1.000
employees

in Italy

Over 

200 years
of family business

history

12 
Product

categories

Colussi and sustainable 
development

The Colussi Group is an Italian company operating in the food sector. 
Since the time of the progenitor Giacomo Colussi, back in 1791, 
the Colussi family has handed down its know-how and search for 
excellence generation after generation.

In recent years, Colussi has decided to make its contribution to 
sustainable development by choosing the path of innovation.
This innovation is conceived not only in terms of products and 
technological efficiency, but also as a transformation that influences 
behaviours, eating habits, lifestyles, and consumption patterns.

Among the results of this approach are the creation and management 
of local agricultural supply chains that ensure the quality of the raw 
materials, the experimentation with sustainable agronomic solutions, 
the exclusive use of electricity from renewable sources in the production 
facilities, the eco-design of the packaging, the continuous innovation of 
the products to improve their nutritional profile, and the promotion of 
a healthy lifestyle.

3 
business areas:

 bakery, pasta and 
chocolate



Vision

Values

Mission

Spreading excellent nutrition around the world by promoting a 
sustainable model through innovation and Italian know-how, to improve 
people's quality of life.

We sell and develop food products that are symbols of Italian 
know-how and continuous innovation: bakery products, pasta, and 

chocolate. We are committed with passion and dedication to ensuring 
quality and excellence, responding proactively to consumer needs, 
and promoting a sustainable food model, all inspired by the values 

transmitted over the generations of our business operations. We pursue 
a strategy based on our skills and values aimed at increasing our 

international footprint.

The Colussi agricultural supply chain in Umbria

Quality

Equilibrium

Integrity

Participation

Innovation

International
openness



hectares of controlled agricultural supply 
chain for growing wheat,

+1.963 hectares compared to 2023

More than 6,900
and digitalization of agricultural operations

New soft wheat 
cultivation protocol

direct emissions generated
per tonne of product
comparedto the 2018

 -13%

100% 
 offsetting of residual CO2 
in the production facilities. 

Since 2019, the Group has been 
offsetting the residual CO2 emissions 

from its facilities, following 
efficiency improvements and the use of 

renewable energy

portions donated to 
Banco Alimentare and 

local communites

 5,2 million

A detailed insight into the product’s impact 
across its entire life cycle, and a valuable tool for 

supporting process improvement and product 
design

Life Cycle 
Assessment (LCA)

on 52 products

for packaging 
eco-design

Conai 
award  

FSC
certification
on more than 90% of the 
flexible packaging, trays, 
and papercartons of the 

Colussi, Misura, Sapori and 
Agnesi brands

Experimental 
supply chain

for regenerative agriculture
and biodiversity

100%
electricity from

renewable sources
in all production facilities

-10%
energy intensity

in the production facilities
compared to 2018

UNI/PdR 125
Gender Equality Certification

-195 
 tonnes of plastic packaging 

compared to 2022
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