SUSTAINABILITY REPORT 2020 ABSTRACT O l GRUPPO ®
COLUSSI, SUSTAINABLE INNOVATION

ECCELLENZA ITALIANA DAL 1911

‘—

¥
ZERO GOOD HEALTH AFFORDABLE AND DEGENT WORK AND INDUSTRY, INNOVATION 10 REDUCED 1 RESPONSIBLE 1 LIFE
LU AND WELL-BEING CLEANENERGY ECONOMIC GROWTH ANDINFRASTRUCTURE INEQUALITIES CONSUMPTION ONLAND
| AND PRODUCTION
) —M/\ ® oo &
- ~
w 4 ,0 ;
/1N
.N')..;, ‘ p = * s & :
\\ # .’ *V?,;:“\\"“
i = - / .



INTRODUCTION The strategic approach to sustainability —
A clear commitment: to innovate for a sustainable future CO'[“AM

ECCELLENZA ITALIANA DAL 1911

The Colussi Group has decided to make its own contribution to sustainable development by choosing the road of innovation. Innovation conceived not v
only in terms of product, and technological efficiency, but also as a social force, capable of making an impact on behaviours, habits, lifestyles and

consumption styles. The proposed innovation consists of changing the current production and consumption models to build a kind of development in

equilibrium with the ecosystem and the communities. The Group’s business strategy has focused on building a business model that can play a leading

role in achieving sustainability by empowering a more balanced, wellness-oriented future.
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Excellence in respecting the planet Com
The value proposed to the consumers is based on the quality, taste and safety of the products, but also on

the construction of a sustainable food model for people and the ecosystem. ECCELLENZA ITALIANA DAL 1911

Fj RESULTS for 2020 @ OBJECTIVES OF THE PLAN
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SECTIONS ‘s

Integrity in the creation of value Com
The quality of the corporate governance, the integrity of the organisation and the creation and
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sharing of economic value.
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SECTIONS ‘s

Producing responsibly Com
The sustainable management of the environmental impacts generated by the Group's

. . . . ECCELLENZA ITALIANA DAL 1911
production processes and the commitment to the protection of the environment.

Fj RESULTS for 2020 @ OBJECTIVES OF THE PLAN
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SECTIONS ﬁ

Focus on people G l 14 e

The attention paid to the development of talents, to inclusion, safety in the workplace and company
] . i ECCELLENZA ITALIANA DAL 1911
welfare, as well as to the Group’s undertaking to support the communities.

p RESULTS for 2020 @ OBJECTIVES OF THE PLAN
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